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METHODOLOGY...

/\N\/\/\—-\.—

APPROACH
15min online survey with participants recruited
through a third-party company Dynata

FIELDWORK DATES
November 2025

SAMPLE
UK: 1,002
US: 982

Data weighted to be representative of the population by
readership by age, gender and region
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FOOTBALL IS A NATIONAL OBSESSION...

m~—— NN\

I\

787 OF THE UK ARE 527 OF THE US ARE
INTERESTED IN FOOTBALL INTERESTED IN FOOTBALL
A 4 A 4
877 HAD A CONVERSATION 377 HAD A CONVERSATION
WITH A FRIEND OR FAMILY WITH A FRIEND OR FAMILY
MEMBER ABOUT IT MEMBER ABOUT IT

QHWT ested, if af all, would you ou a fhfIIW|g ortse (Sporfs ranked on extremely interested) 2
Souice: UR/US World Cup Suvey Novembor 2025, Base: UK fordl (N21.002), US fofal (N<982] a MEDIA



UNITING PEOPLE WITH A SENSE OF NATIONAL PRIDE...

/WV\/\—\_—

COUNTRY OVER A UNIFYING
CLUB SPORT
76% FOLLOW A 59% 63% AGREE THAT FOOTBALL 447,
NATIONAL CAN UNITE WHOLE
FOOTBALL TEAM COUNTRIES
67% FOLLOW A 43% 59% CAN BRING COMMUNITIES 45%
CLUB FOOTBALL TEAM TOGETHER

Q - Which, if any of the following statements about footoall do you agree with2. Q - What type of feams do you folow?2 Q - When, if at all, was the last time you did the following activifies relating to footoall? 4
Source: UK/US World Cup Survey November 2025. Base: UK inferested in Football (N=782), US interested in Football (N=513) a‘ M E D | A



MAJORITY ARE FOOTBALL FANS..

Q - How interested, if at all, would you say you are in the following sports2. Q - Which, if any of the following statements about football do you agree with?. mail METROM
Source: UK/US World Cup Survey November 2025. Base: UK total (N=1,002)



INTEREST AND EXCITEMENT
AROUND WORLD GUP 2026
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STRONG INTEREST IN WORLD GUP 2026...

&=

A

787 INTERESTED IN 577 INTERESTED IN
WORLD CUP 2026 WORLD CUP 2026
\ 4

30M MAIL METRO MEDIA USERS

Q - Looking forward, how interested are you in the 2026 FIFA World Cup 2 mail METROM
Source: UK/US World Cup Survey November 2025. Base: UK total (N=1,002), US total (N=982)



EXCITEMENT IS BUILDING...

m~—— NN\

V p OVER 71N 10 WILL BE EXCITED BEFORE IT STARTS,
A\ RISING TO 9 IN 10 FOR OBSESSIVES

32% % 89% 90% 95%

BEFORE BY END BY END m
NOwW IT OF OF 32 SEMIS
STARTS GROUP U U

40% 16% 86% 81% 91%
/' \

\

Q - The World Cup begins on the 11th of June 2026. When if at all will you start getting excited about the Wordd Cup? mail METRO MEDIA
Source: UK/US World Cup Survey November 2025. Base: UK interested in the World Cup (N=816), US interested in the World Cup (N=558)



EMBRAGING EVOLUTION:
THENEW WORLD GUP FORMAT

44% FOR 17% . :

34% UNSURE R Mgﬂ sﬁ. \ 58%

22% AGAINST M ATTENDANCE i 3KHOST
! 0Sta COUNTRIES

49%

Al POWERED
BALL

82% 16% 69%

INCREASED FAN 3XHOST MORE TEAMS
ATTENDANCE COUNTRIES COMPETING

48%

97% FOR
34% UNSURE
9% AGAINST Mosra

Q - Considering the changes fo this year's World Cup. Please tell us whether you are for or against each of the following change s2 From what you understand about next year's World Cup, which if any of the following mail METROM

statements do you agree with2 Source: UK/US World Cup Survey November 2025. Base: UK interested in the World Cup (N=816), US interested in the Word Cup (N=558)



UK LUKE-WARM ABOUT HT SHOW...

"

Considering the
changes to this
year's World Cup.
Please tell us
whether you are for
or against each of
the following
changes?

Q - Considering the changes to this year's World Cup. Please tell us whether you are for or against each of the following changes2 mail METRO MEDIA

Source: UK/US World Cup Survey November 2025. Base: UK interested in the World Cup (N=816), US interested in the World Cup (N =558)



IS IT COMING HOME?

m~—— NN\

SPAIN FAVOURITE TO WIN (18%), FOLLOWED BY BRAZIL (10%), FRANGE (10%],
ARGENTINA (9%) AND ENGLAND (9%)

ENGLAND SCOTLAND WALES N. IRELAND
FANS FANS FANS FANS

Q - You said you'd be supporting |(...) how far do you think they wil progress in the tournament? mail METRO MEDIA
Source: UK/US World Cup Survey November 2025. Base: UK interested in the World Cup (N=816



CONNECTING WITH FANS
AT WORLD GUP 2026




WHAT DRIVES VIEWING?

It features the country

-'80/“ where | live / team support “ V //

It's an opportunity
to watch / follow
with others

It's on at a
convenient time

It's a match with
significant implications
(e.g. knockout game)

Q - We would like to understand what would make you follow a specific World Cup game. Which if any of the following would increase a games appeal2 (Scores 6-7) mail METROM
Source: UK/US World Cup Survey November 2025. Base: UK interested in the World Cup (N=816)



WHO WILL THEY BE WATCHING WITH?

WHO WILL THEY BE WATCHING WITH? OTHER ACTIVITIES LIKELY TO DO

BUY FOOD OR DRINK (EXC. TAKEAWAY)

WITH FAMILY 34% ELIRTS

WITH FRIENDS PLACE A BET

BY MYSELF ORDER TAKEAWAY / FOOD DELIVERY

ATTEND / HOST VIEWING PARTY

WITH COWORKERS 20% FLIRTS

DECORATE HOUSE / MERCHANDISE
MOST VIEWING DONE IN-HOME BUT 70% INTERESTED IN

OUT-OF-HOME VIEWING OPPORTUNITIES
UPGRADE TV / AUDIO / VISUAL EQUIPMENT

Q - Which, if any, of the following are you likely to do for World Cup in 20262. Q - You said you are like to watch the FIFA 2026 World Cup. Which, if any, of the folowing are you likely to do for World Cup in 20262 mail METROM

Source: UK/US World Cup Survey November 2025. Base: UK interested in the World Cup (N=816)



HOW TO TACKLE TRICKY TIMINGS?

m~—— NN\

GAMES PAST 11PM WILL HAVE SIGNIFICANTLY LOWER VIEWERSHIP ¢

H Definitely watch  HELikely to watch  OUnlikely to watch

5PM 39%
. !/ [/ ' | |

41%

Q - How likely, if at all, are you to watch the games featuring the team(s) you support live at the following times2
Source: UK/US World Cup Survey November 2025. Base: UK interested in the World Cup (N=816)



75% GEN 1
91% BOOMERS

477 OBSESSIVES

96% OBSESSIVES

2%

=

RADIO

SOCIAL NEWSPAPERS

47% MILLENNIALS 31% GEN X 33% OBSESSIVES 24% MILLENNIALS
52% GEN 1 40% BOOMERS 28% GEN 1
48% OBSESSIVES 45% OBSESSIVES 28% OBSESSIVES

Q - What type of coverage, if any, wil you be interested in watching / reading aboutwhen it comes to the World Cup in 20262
Source: UK/US World Cup Survey November 2025. Base: UK interested in the World Cup (N=816)

17%

&)

PODCASTS

14%

"

22% MILLENNIALS
23% GEN 1

197 OBSESSIVES
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GCRAVING COVERAGE: WHAT CONSUMERS WANT

QY 70% 60% 64%

(INCLUDES: PREDICTIONS, (EXCLUDES: LIVE TV) (INCLUDES INTERVIEWS,
BETTING TIPS) COMPETITIONS, TRAVEL
GUIDE AND TRIVIA)

Q - What type of coverage, if any, wil you be interested in watching / reading about when it comes to the World Cup in 20262 mail METROM
Source: UK/US World Cup Survey November 2025. Base: UK interested in the World Cup (N=816)



WORLD GUP 2026
AND MAIL METRO MEDIA
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39% 16% 13%

PRE-MATCH ‘g

SOCIALMEDIA PODCASTS NEWSPAPERS/  NEWS MATCH BETTING TRAVEL \’
NEWS SITES ~ HIGHLIGHTS  pREDICTIONS TIPS GUIDES

HIG“T PlncE’ 24% OBSESSIVES IIIIIHNG mn‘"‘:“
RIGHT TIME, ™ om w e
RIGHT CONTENT _G) & &2

CELEB SPONSORSHIP INTERACTIVE  LIVEEVENT  NEWSPAPERS / SOCIAL MEDIA
WATCH DEALS  FAN CHALLENGES SCORES NEWS SITES
22% FEMALE
O MEDIA
‘ CONTENT I’(]ST-M““:“
@ ronnme 60% 26% 39% 20% 19%
SPECIFIC
CONTENT ( ) PN
Ll Vi o ) e W
POST-EVENT SOCIALMEDIA PODCASTS NEWSPAPERS / NEWS FANTAKES /  THE MORNING
FOOTBALLER
ANALYSIS NEWS SITES  HIGHLIGHTS  REACTIONS AFTER SROFILES F?P"gRATSSY
29% OBSESSIVES
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FOLLOWING THE FOOTBALL FRENZY...
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HARDCORE FANS .« e
POSITIVE PATRIOTISM

TRADITIONAL MEDIA 36%
CONSUMERS ALREADY

EXCITED
LOVE CELEBRITY

o

SOCIABLE FANS l 29'%
HEAVY MEDIR CONSUMERS FEMRLES

ALREADY
EXCITED

a2 g &

ALREADY
ALREADY
EXCITED ALREADY EXCITED
EXCITED (TEL)

TRADITIONAL MEDIA CONSUMERS
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WINNING TAGTIGS FOR BRANDS...

\\ J /
MD, COMMERCIAL SOCIAL CREATIVE, SENIOR SOCIAL JUNIOR CONTENT CREATOR,
CREATOR & NEWMEDIA DAILY MAIL manpEnTgl(:'ucm, ELIZA
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DAILY MAIL
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Premier League WORST
wy feam of the season

ooooo

' Micah Richards gets a
~~ diving lesson @

ol
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WORLD GUP COMPETITIONTIME... 4

~—— AN\

Score the ultimate watch party
at

BOX PICCADILLY...

With a £500 bar tab!

% Cl ™ ] .
b.. " L A ~ -
> S —
Be hold, be ambitious, /. / : e
own the moment.

Scan the code or visit
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PATHWAYS TO THE FINAL

\\ |
] m
“ -\
CHIEFFOOTBALLREPORTER, ==y
Enlfl:]n"llluil?lglinclron DAILY MAIL A \\
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Mail
METRO

HOME OF THE
MOST ENGAGED
NEWSBRANDS
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