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The Daily Mail App Splash is a high-impact format that puts your brand
front and centre the moment users launch the Daily Mail app - capturing
‘ immediate attention before they dive into the day’s headlines.

We've enhanced the format to offer even more creative real estate,
giving advertisers greater space to communicate their message to
our most attentive users. It now includes a 3-second countdown timer,
guaranteeing your ad is 100% in view for 3 seconds.

This unmissable format delivers results and places your brand at the
u\\/mml heart of our most engaged audience.
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T0 SUIT A RANGE OF CAMPAIGN BUDGETS AND OBJECTIVES, WE'VE CREATED
THREE COST-EFFECTIVE PACKAGES
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Speak to your MMM sales contact today for
the best deals and to find out how you can
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