
BRAND SAFETY SOLUTION



NEWS BRANDS ARE TRUSTED 
ENVIRONMENTS

When Brands advertise within professionally-produced News media, News 
consumers—regardless of age/gender/political leanings—find those Brands:

MORE 
TRUSTWORTHY

MORE 
RELEVENT

MORE LIKELY TO BE PURCHASED 
AND/OR EXPLORED

SOURCE: IAB RESEARCH REPORT “THE NEWS TRUST HALO” OCT 2020, SURVEY SAMPLE OF 2,029 NEWS CONSUMERS



CONSUMERS SAY ADVERTISING WITHIN 
NEWS WOULD INCREASE THEIR TRUST 
IN DIFFERENT PRODUCT CATEGORIES

38%
MORE TRUST

46%
NO EFFECT

16%
LESS TRUST

84%
POSITIVE OR 

NEUTRAL 
IMPACT

SOURCE: IAB RESEARCH REPORT “THE NEWS TRUST HALO” OCT 2020, SURVEY SAMPLE OF 2,029 NEWS CONSUMERS



DAILYMAIL.COM REACH & ATTENTION

More Pages 
per Visit vs 

NYPost, 
People, TMZ, 

Eonline

Longer Time 
Spent per 
Visitor  vs 
NYPost, 

People, TMZ, 
EOnline

DailyMail.com 
is a TOP 10 

News 
publisher in 
the United 

States

DailyMail 
Premium 

formats drive 
12% uplift in 

brand 
consideration 

Premium 
formats drive 

4.4X more 
attention than 

standard 
formats

Ads in 
contextually 

relevant 
environments 

drive 23% 
more 

attention 

Premium 
formats on 

DailyMail.com 
outperform 

social & 
industry 

benchmarks

ATTENTION REACH 

SOURCE: SimilarWeb January 2023, MailMetroMedia CENTER FOR ATTENTION Custom Study



THE RIGHT ENVIRONMENT:  
ADVERTISING ON DAILYMAIL.COM STANDS OUT AND IS RELEVANT – IT 
IS AN EVIRONMENT ONLY AVAILABLE TO REPUTABLE BRANDS 
Q - Thinking about advertising on DailyMail.com, please indicate your level 
of agreement or disagreement with each of the following statements. 
NET: Agree

41% 40% 39% 37% 37%

46% 46% 44%
41%

37%

49% 49%
47% 46% 47%

19%
15%

19% 16% 16%

Advertising on this
website stands out

Advertising on this
website are often

relevant to me

I regularly  see
advertising I  like on

this website

You can trust
companies that
advertise here

Only reputable
brands advertise
on this website

Total 18-34 35-54 55+

Source: US Mail Online Brand Survey (Dec 22)
Base: 787 respondents

Inskin Media, Research Now and 
Conquest Research, 2017

“The relationship a 
publisher has with a user 
can have a catalytic effect 
in terms of boosting the 
effectiveness of the ads it 
displays, which reveals an 
important lesson,” 

“It shows that if online 
publishers pay more 
consideration to the reader 
experience, the ads will be 
more effective.”

Steve Doyle, Inskin Media’s 
CCO

CLOSE READER  RELATIONSHIP POSTIVELY 
IMPACTS AD EFFECTIVENESS

Impact on brand consideration: 
publisher branded vs non-
publisher branded website

+60%

Impact on brand consideration: 
publisher branded with close 
relationship vs non-publisher 

branded website

+152%



THE GOLD STANDARD

We regularly audit ad 

placement viewability using 

market leading vendors such 

as IAS.

Web Standards
We have implemented Ads.txt 

and work with bodies such as 

TAG to ensure good practice.

Brand Safety
We are TAG Certified, work with 

semantic targeting through IAS and 

are able to implement a pre-agreed 

blocklist across display and video.

Fraud
We block known 

fraudulent impressions at 

the header level.

We are proud to have been 
awarded the IAB Gold 

Standard 2.0

Members of, and certified by 
tag for brand safety for 2023 
UK, US, Ireland & Australia

Privacy
We have an active privacy 

policy and only collect data on 

TCF consented users

IAB recognizes our commitment 
to reduce ad fraud and increase 

brand safety and privacy.

Viewability



INTEGRAL AD SCIENCE

Through natural 
language 

understanding and 
machine cognition, IAS 

technology delivers 
near-human 

comprehension of 
online content at scale

IAS offers next-
generation 

capability & delivers 
value for both 

advertisers and 
publishers by better 

matching ads to 
relevant content 
without limiting 

reach.

We partner with IAS 
(previously ADmantX)  

-  the leading data 
provider of NLP & a 

semantic based 
solution for 

contextual advertising 
& advanced brand 

safety

IN ADDITION TO IAS WE CAN ALSO OFFER THE FOLLOWING BRAND SAFETY SOLUTIONS:

1. Exclusion: We can exclude any articles you do not wish your ads to appear against
2. Negative Targeting: We are able to negatively target channels; audiences & keywords to ensure your ads appear in 

a brand safe environment 
3. Negative Keyword Lists: We can overlay keyword lists & negatively target them to ensure that we do not appear 

against any articles that include these keywords 



CREATIVE LOAD TIMES & ADS PER PAGE
We follow IAB standards & adhere to the following benchmarks listed below: 
Standard Display Ads:
• Load in first 1 second when the ad call is fired

• CPU Usage Max 10% average, 20% peak
Bespoke Ad Formats:
Benchmarks differ due to the fact that each creative is different, however we 
adhere to the following standards: 

• Load in first 1 second when the ad call is fired & 2 second for video 
Seen This:
• We are also integrated with a vendor that specialises in streaming ads 

instantly & helps reduce carbon footprint

Mobile 1st Solution:
• In order to reduce ads per page we can offer a Mobile 1st solution ensuring 

that brands maintains  SOV against competitors 

Did you know? 
We have a dedicated 
user experience team 
that constantly monitor 
page load times & ad 

format impact 



TRIPLE PROTECTION ON DAILYMAIL.COM
Benefit from the unmatchable scale, reach and attention of DailyMail.com while maintaining the 
highest brand safety levels.

DailyMail.com can offer three-stage protection on all campaigns. Alongside our existing brand 
safety measures we will also do the following:

Create bespoke 
segments that 

mirror requirements 
and buy side criteria 

which will be 
applied to every 

campaign

Curate channels 
and contextual 

relevance to ensure 
maximum brand 

safety

Hand pick formats 
to ensure highest 

attention and most 
SOV 

+ +



FREQUENTLY RECOMMENDED: 
SHOWBIZ, FEMAIL, SPORT CHANNELS 



Sins against style! Shailene Woodley 
leads the list of worst dressed fashion 
nightmares at the Met Gala in a Tin 
Man dress, as Zoe Kravitz rebels 
against the religious theme by

Blake Lively stuns in crimson-colored 
dress.. after admitting her gown took 
'600 hours' to make

DAILYMAIL.COM 
HOMEPAGE 
• Topic Channels 
• Branded Content Promotion TOPIC CHANNELS: Across the top of the homepage, 

every channel is listed.  Femail and US Showbiz and 
all the others are perfect places for your brand to own! 

BRANDED CONTENT, 
DESIGNATED PLACEMENT: 
The ‘right rail’ is home to the 
top-trending Femail and 
Showbiz stories of the day, and 
branded content has a 
designated spot in the 6th right-
rail spot, making it a premiere, 
top of the page placement that 
drives interest, buzz, and views.  



BRAND SAFETY SOLUTION


