(~ SPRING CLEANERS

Mail Metro Media readers like their homes to be clean and well-organised — especially when
they have guests visiting! They are interested in finding new ways to declutter their homes
while making it smell just right. Our home and garden content is seriously popular and our

platforms are the perfect way to inspire them with ways to make their house a home!
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OUR READERS LIKE A CLEAN & WELL ORGANISED HOME
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TOP FACTORS WHEN PURCHASING CLEANING PRODUCTS
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(~ SPRING CLEANERS

OUR READERS ARE INTERESTED IN READING ABOUT...

@@= <@)1(®)-

44% 40% 33% 30% ot Zg% .
i i Cost Effecti isqti i ips For Keeping
Declgtterlng Spocg Saving C(l)esoninZCTilgi Organisation Tips o e
Tips Tips Pets

TARGET OUR SPRING CLEANERS IN PRINT

YOUR REGULAR METRO

PACKED WITH NEWS,

SPORT AND FEATURES
INSIDE »

ONE LONG WEEKEND . ®
s FVE QUICK FXES (D

¥ SPRING !
B . SALE

SENSATIONAL COMFORT - SEE IT, SMELL IT, TOUCH IT

PASS THE SNIFF TEST WITH A METRO HOME & PROPERTY YOU INTERIORS
METRO SCENTED COVERWRAP EVERY TUESDAY EVERY SUNDAY

2.5M AVERAGE ISSUE READERSHIP

TARGET OUR SPRING CLEANERS USING DMG::ID

Using dmg:ID you can target our readers based on demographics, life stage, interests, purchasing habits or
geo-location. Alternatively, we can create custom segments for you.

CONTEXTUAL

SPRING CLEANERS HOME & GARDEN

Users are added to this segment if Users are added to this segment if they Place your ads against contextually
they have read content about spring have clicked on a home or garden relevant articles.
cleaning across our sites in the last 30 supplier's ad on our sites in the last 4
days OR have answered in a survey months OR have clicked homeware and E.g. Professional cleaner: This is how |
that that plan to spring clean their garden doffiliate links on our sites in the last clean a kitchen from top to bottom -
home. 30 days OR visited the home and garden and leave my clients’ houses with the
sections of MailOnline Best Buys in the ‘wow factor’

last 30 days OR have visited home and
garden Daily Mail or Metro Discount pages
in the last 30 days OR have answered
in a survey that they intend to purchase
homeware.
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