
OUR EDI JOURNEY 

2021 had its challenges for all of us, but our pursuit of Equality, Diversity and Inclusivity is what we are 
most proud of. Here are our top 21 reasons why, showcasing how Mail Metro Media has evolved to 
become a more inclusive environment for all. 

We formed a 20+ strong team of 
exceptionally passionate people spanning 
many departments, who give up their own 
time to lead many diversity initiatives from 
the ground up. They’re our champions and 
we are always looking for more volunteers!

21. CREATING OUR EDI CHAMPION NETWORK

19. DIVERSIFYING OUR IDEAS

We understand that the diversity of our 
audience is key across our 35million reach, 
and it’s not just about age and social 
demographic. This is why we now partner 
with Diversity Standards Collective, a 
bespoke research company to ensure our 
ideas and processes are right for speaking 
to diverse audiences.

17. APPLYING DIVERSITY TO PARTNERSHIPS

We don’t just do things internally, we apply 
these learnings to campaigns we run for 
clients, so we’re extremely proud that we 
ran the first ever Braille cover wrap with 
Metro, personally handed out by Brand to 
Hand merchandisers in stations to ensure 
people from that community received a 
copy.

16. CELEBRATING WITH FOOD

We have learnt about new communities by 
exploring food from various cultures, from 
running virtual Chinese and Carribbean 
cooking courses, to real life lunches with The 
Flygerians and Dishoom for Diwali. We even 
had in rainbow cake bake sale for LGBTQ+ 
history month.

15. RUNNING INCLUSION SESSIONS

We ran a working parents inclusion session 
which was a raw and honest forum for 
people to talk about how they feel We 
have upcoming sessions for LGBTQ+, 
Disability and Ethnicity coming in 2022... 

18. UNDERSTANDING DIVERSE GENERATIONS

Working with Diversity Standards Collective, 
we have embarked on our biggest 
generational project yet, running six focus 
groups on LGBTQ+, Disability, Black, East 
Asian, South Asian and Working Class 
communities. Our full-scale study launches in 
May 2022.

20. TRAINING OUR TEAMS

We provided IPA Diversity and Inclusion 
training to all our EDI champions and have 
also implemented mandatory training for 
all managers to cover the basics, with 
e-learning courses for all on the way...

14. LAUNCHING NETWORKS

We have supported our LGBTQ+ network 
which spans commercial, editorial and tech 
departments to run events for LGBTQ+ 
History Month, also celebrating with 
Christmas drinks and a charity beauty sale. 
Our working parent’s group is launching 
soon as well as our female network. 

13. TALKING ABOUT DIVERSITY

We’ve  had a whole host of speakers present 
and inspire our team including Queer Britain 
on the first LGBTQ+ museum in the UK, 
June Sarpong on why inclusion is better for 
everyone, Emma Dabiri on race relations and 
allyship, Lydia Amoah on inclusive language 
and Akala gave us a deeply moving history 
lesson.

12. READING UP ON INCLUSION

We launched our first ever diversity library 
which was freshly stocked with books on 
female empowerment for International 
Womens Day and black representation for 
Black History Month. We aim to keep this 
stocked up year-round with useful material to 
help educate our teams. 



8. RECRUITING FOR SUCCESS

We have improved our recruitment 
techniques to ensure we take off 
unnecessary experience requirements, 
post jobs to diversity job boards, give 
opportunity to fresh new talent as well as 
ask people their chosen pronouns and any 
characteristic they want to tell us about.

7. GIVING PEOPLE THE PLATFORM TO SPEAK UP

We launched MMM Talk which is an 
anonymous platform to allow anyone to 
raise something they may feel uncomfortable 
to raise in other circumstances. This is an 
important tool that hopefully gives people 
the confidence and opportunity to highlight 
inappropriate behaviour.

6. CHAMPIONING FEMALE TALENT

We’re passionate about shining a spotlight 
on women’s ground-breaking achievements 
in our industry and were once again proud 
headline sponsor of Campaign’s Female 
Frontier Awards, also entering our female 
talent in Rising Star categories for many 
other industry awards.

9. COLLECTING DATA

Whilst we’re still on a journey, we are 
actively encouraging all our teams and 
our new starters to declare their diversity 
data anonymously on our people platform, 
Workday. This will allow us to make better 
decisions about our staff in the future.

5. DIVERSIFYING OUR INDUSTRY AND TEAM

As founding sponsor of Brixton Finishing 
School and media sponsor of its nationwide 
digital spin-off, Ad-Cademy – we were the 
first media owner to hire an Ad-Cademy 
graduate into a full-time permanent 
position on our team and continue to 
regularly hire talent from this pool.

4. CREATING OPPORTUNITY WITH NXT GEN NATION

We launched our six-month paid internship 
programme, designed with the input of our 
permanent employees from the original 
BFS programme, to provide aspiring talent 
with invaluable mentorship and rotational 
experience across all of our departments.

3. PROMOTING MENTAL HEALTH FIRST AID

We have now over 31 trained mental health 
first aiders who have undergone a  two day 
workshop to help identify those in need. We 
have a MHFA network who meet regularly 
to promote many initiatives from employee 
assistance lines to external speakers.

2. PRIORITISING WELLBEING

As at the start of 2022, we have launched 
a full-scale wellness programme which 
consists of daily fitness and lifestyle tips, 
weekly exercise classes, workshops and 1-2-1 
coaching for those who need it.

1. BEING AWARDED           
BRONZE CERTIFICATION

All of this has simultaneously happened 
as we work with Creative Equals. Its Equal 
Standards Survey in 2021. We were the first 
media owner certified Bronze and this has 
led to a full strategy for 2022 that we are 
implementing across many facets of our 
business based, on their recommendations.

“A future facing business that strives 
to reflect and celebrate culture, which 
develops emerging and existing talent 
in an inclusive environment to drive 
meaningful results for our people and 
our clients” - Mail Metro Media

Looking to 2022 we hope to be...

10. UPDATING OUR POLICIES

We have taken significant strides to update 
and review all of our HR policies as well 
as housing them in a new section on our 
internal people portal so people can access 
them quickly and easily.

We created a detailed EDI calendar for 
2022 which covers all the main dates 
across the year as well as an explanation 
of the meaning behind each celebration. 
This is used internally by our teams to 
celebrate activities across the year.

11. MARKING THE CALENDAR


