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From fashion to food, beauty to babies, the Femail channel has 
everything its affluent and engaged audience need to enjoy 
an informative, entertaining read - plus the Femail Fashion 
Finder, helping readers buy whatever their favourite celebrities 
are wearing.

COST: £20K single day takeover
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+32%
more likely to have 
a credit card

Over

2 in 3
agree shopping 
online makes 
their life easier

Source: PAMCo 2020 Q1, IPSOS IRIS July 2021, TGI August 2021, Omniture May 2021- August 2021, Permutive August 2021


