
F.O.G.O
FEAR OF GOING OUT

As lockdown measures ease and shops reopen, there are feelings of apprehension and 
concern amongst MMM readers. Many have F.O.G.O (fear of going out) and are unsure 

that easing measures is the best step for the country. It is important that advertisers 
recognise this concern and provide reassuring and encouraging messaging.
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MMM adults are confident that 
easing lockdown rules is the next 

best step for the country

5 TOP CONCERNS FOR
MMM READERS

“Personally I think it is too soon to make changes.”

36%
APPREHENSIVE

about easing lockdown

MMM readers feel:

32%
CONCERNED

26%
WORRIED

TIPS FOR BRANDS AS 
RESTRICTIONS LIFT

1. EASING TOO SOON

“We can let people into our house to do work or 
cleaning but not a family member? 
It is all a joke.”

2. CONTRADICTORY MESSAGING

“How do you keep a class of 30 away from each 
other? There is a risk they could bring the virus 
home to their families.”

3. KIDS RETURNING TO SCHOOL

“Confusing messaging is an invitation for the 
idiots to completely flout the rules.”

4. COVIDIOTS

“Government are thinking about business rather 
than caring for the general public.”

5. PRIORITISING BUSINESS

4 IN 5 NEED TO BUY NON-ESSENTIAL ITEMS BUT 1 
IN 2 WANT TO AVOID CROWDS
Brands need to assure shoppers that they are taking 
in-store safety seriously but also ensure that they still 
communicate to those with F.O.G.O about how they 
can get a hold of their products.

1. ACCESSIBLE FOR ALL

7 IN 10 WANT BRANDS TO HELP THEM NAVIGATE 
THE UNCERTAINTY
As we move from lockdown to the ‘New Normal’, 
consumers will look to brands for advice and 
guidance, to help navigate economic uncertainty.

2. BE PRACTICAL

7 IN 10 SAY THE COVID-19 OUTBREAK HAS 
HELPED THEM APPRECIATE WHAT THEY HAVE
As restrictions lift, brands can celebrate everyday 
moments with a nod towards the things that we miss 
the most; family and friends.

3. APPRECIATE THE EVERYDAY

Many are growing tired of being reminded of the 
current situation by advertising and some brands are 
turning to humour, or to more traditional brand cues 
to stand out.

4. BE YOURSELF


