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Our digital titles have seen increased traffic
The Daily Mail and Mail on Sunday’s circulation is holding firm. 
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Some content themes are emerging…
Despite some of the doom and gloom, there are some emerging content trends

Sharing and caring…
As lifestyles change, people are sharing their experiences

Tips and Hacks…
To maintain and enhance lives as lifestyles change



CORONAVIRUS
AND

MMM READERS



An altruistic, but increasing worried nation
Readers are more concerned about family and friends contracting virus than themselves.

However, concern has increased significantly over the last few days.
Q: How concerned are you currently about personally contracting /friends and family contracting coronavirus in the future?

17% 22%

39%
45%

34%
26%

9% 6%

Personally concerned Concerned for family member

Very concerned Quite concerned Not concerned

Not at all concerned Don’t know / Not sure

Source: Matters Community 2020 N=460
March 9th – 11h N= 351, March 11th onwards = N=109

54%

61%

65%

74%

March 
9-10th

March 11th

onwards

Family
concern

Personal
concern

56%
67%



Some myths still need busting
1 in 4 agreed that “if you have the Coronavirus, you’ll know”.

Q: Please indicate whether you agree or disagree with the following statements about Coronavirus.
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9 in 10 have taken action on coronavirus
As the severity of the outbreak increases, we have seen increases in more drastic actions, 

such as avoiding crowded places and public transport.

Q: Which, if any, of the following actions are you taking to specifically minimise your chances of contracting Coronavirus?
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A nation of secret stockpilers?
43% now say they have changed their shopping habits since the outbreak of coronavirus.

However, 75% of shoppers have noticed changes in the shops!
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Evidence to suggest that ‘wait and see’ 
attitude to travel is waning (and fast)

Q: How much do you agree or disagree with each of the following statements about travel and the Coronavirus?
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Readers are mixed on government response
However, are readers losing confidence in the government response to crisis?

Q: How well prepared do you think the Government is to minimise the impact of coronavirus? How much do you trust each of the 
following sources to provide accurate advice on coronavirus?
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Research Summary

1. Readers started off a little blasé about coronavirus, but are now 
becoming increasingly worried.

2. 9 in 10 readers have changed their habits since the outbreak of 
coronavirus. More drastic actions are now being taken.

3. 43% of readers have changed their shopping habits since the 
outbreak, but 75% have noticed changes in others habits

4. There is still misunderstanding and misinformation circulating around 
the coronavirus, the media has a role to play in sorting the facts 
from the fiction



The Research:
Methodology

S U R V E Y :  
5 min online survey 
Readers recruited through Matters Panel

F I E L D W O R K  D A T E S :  
9th-15th March (460 respondents)

A N A L Y S I S  G R O U P S :  
Wave 1: 9th-10th March (351 respondents)
Wave 2: 11th – 15th March (109 respondents)
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