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ESCAPE TRAVEL // CULTURE // ADVENTURE

TRAVELSECTIONOF THEYEAR Page 30 » 

Follow in Jazzy  
Jeff’s footsteps

FRESH PRINTS

 I
’M sitting cross-legged under the grey stone 
portico, my singing bowl gently humming, and 
breathing out a deep, resonating ‘ommm’ that 
echoes impressively around the arches. 
Outside, the swirling dawn mist shrouds the 

mountain, gently licking the curled roofs of the 
temples and tiered pagodas peeking out of its 
jungled slopes. I feel like I’m in a Vietnamese 
adaptation of Crouching Tiger, Hidden Dragon 
and, without my bolstering morning coffee,  
I struggle to remember which century we’re in.

Early morning meditation in the mountains is 
quite a contrast from yesterday, when I was 
dodging a million buzzing scooters in the bonkers 
streets of Hanoi. Less than three hours from the 

THE POWER OF YEN
VIETNAM’S MOST SACRED MOUNTAIN,  
YEN TU, IS EMERGING FROM THE SHADOWS. 
TRACEY DAVIES FINDS SOME SERIOUS  
ZEN – AND SOME 13TH-CENTURY LUXURY

Continued on Page 26 » 

   

    Tuesday, October 2, 2018  | METRO | 11

M
ET
RO

History  
remakingin the
‘I LISTENED TO THE HISTORY SING OUT FROM THE 
WALLS’: HOW THIS BEAUTIFUL TUDOR FARMHOUSE 
WAS LOVED BACK TO LIFE Page 28 » 
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Music Reviews: Page 34 » 

Yoko, Neneh and  
a Kiss refugee

VETS VETTED

KILLER CURTIS

THE FOG 1980
‘John Carpenter wrote this part 
for me,’ says Curtis, ‘because he 
felt bad that he was getting 
heralded for Halloween and yet  
I didn’t get any work.’

PROM NIGHT 1980
Disco meets slasher movie in 
this unholy mix of Saturday 
Night Fever and Carrie, as a killer 
stalks four teens responsible for 
the death of a schoolmate.

TERROR TRAIN 1980
A killer stalks six students 
responsible for the sectioning  
of a college mate. To avoid 
confusion with Prom Night, this 
one’s set on a train.

ROAD GAMES 1981
Curtis plays a hitchhiking 
heiress in this Hitchcock-
influenced Aussie thriller.  
One of Quentin Tarantino’s 
favourite films.

SCREAM QUEENS 2015
Cemented her scream queendom 
with this TV series conceived 
just for her. She plays the dean 
of a university where girls are 
being targeted by a serial killer.

MAKING OF A SCREAM QUEEN

JAMIE LEE CURTIS IS BACK AS  
HALLOWEEN HERO LAURIE STRODE 

BUT THIS TIME SHE’S NO VICTIM.  
BY LARUSHKA IVAN-ZADEH

J
AMIE Lee Curtis strides into the 
room and instantly bosses it. 
‘Everybody out!’ she says, shooing 
her adoring entourage out of the 
door. ‘Go shop – have fun! Go go 

gadget!’ She turns to me. ‘I love your hair! So 
cute!’ (It’s cropped, like hers. Essentially, 
Curtis is my hair icon.) ‘Is that your natural 
colour?’ She reaches out and strokes it 
approvingly. I am as putty in her hands.

For our chat she’s swapped classic black 
for blood red, from her trouser suit to her 
dagger-pointed toes, and looks every inch 
the scream queen her fans, me included, 
could wish for – even if, ironically, she can’t 
stand scary movies herself. ‘Grateful to them 
but just don’t like ’em!’ she grins cheerily.

It’s now 40 years since she made her 
screen debut, aged 19, in John Carpenter’s 
much-feted Halloween, which launched  
the so-called ‘golden age’ of slashers. She’s 
since called it her ‘coming-out party’. So 
what does that make Halloween, the 11th 
instalment of the franchise, which we’re 
talking about today? ‘I would probably refer 
to it as sort of my retirement party but a 
really grand one,’ she twinkles.

For years Curtis seemed to resist the 
‘scream queen’ label slapped on her thanks

Continued on Page 32 » 
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COMEDY // ARTWEEKEND  Page 42 »

Heida Reed on swapping 
Poldark for a dystopian thriller 

REED ALL ABOUT IT

COME Y 
MOMENTS
ADE EDMONDSON TALKS TO ASHLEY DAVIES ABOUT  
HIS 40-YEAR FRIENDSHIP WITH FELLOW YOUNG ONES  
ACTOR NIGEL PLANER AND WRITING A PLAY TOGETHER

A
DRIAN Edmondson’s done a lot 
of dying on screen recently. 
The comedy actor, who has 
played quite a lot of straight 
roles of late, has expired in 

BBC’s War And Peace, One Of Us (his 
character throws himself in front of a 
lorry), and a soon-to-broadcast drama 
where he also meets a sticky end.

We can’t be certain whether the Young 
Ones, Bottom and Comic Strip star’s 
latest character – on stage this time – 
survives, but we do know he thinks he 
might die, forcing him to have a serious 
think about the life he’s lived.

In Vulcan 7, a comedy drama that’s 
touring the country, Ade and former 
fellow Young Ones actor Nigel Planer 
play two middle-aged actors on the set 
of a sci-fi movie. Their characters were 
at Rada together, but their careers took 
different paths.  

‘It’s called Vulcan 7 because it’s about 
some people attempting to make the 
seventh film in a franchise about the god 
Vulcan,’ explains Ade, who wrote the 
play with Nigel. ‘They’re in a winnebago 
on location, which is a glacier on 
Eyjafjallajökull, that huge mountain in 
Iceland that blew up in 2010. ‘As the play 

progresses, you find out the mountain’s 
going to go, and they’re stuck on the 
wrong side of the crevasse. My 
character, Gary, is a kind of ex-
Hollywood A-lister on his way down, like 
a stricken plane crashing to the ground.’

As the trailer starts to tip, Gary is 
forced to think about his attitude and 
how his hellraising lifestyle impacted on 
others – and ultimately himself.

‘It starts off being a knockabout, but it 
ends up being bittersweet,’ says Ade. ‘It’s 
really about Gary’s 
transformation from being a 
horrible person to not 
even a nice person, but 
a sadder, more realistic 
person.’

Lois Chimimba 
plays the third 
character, Leela, a 
runner who might 
have more in 
common with the 
men than they 
previously 
realised. 

Continued on 
Page 44 » 
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 Roar materials:  
 Four of the African  
 lions at Folly Farm  
 in Pembrokeshire 

 Page 45 » 

The fashion stylist boosting  
wardrobe confidence

MOJO MAGIC

L
IKE many children, Rosie 
Badger liked cats and 
dreamed about having her 
own one day. Now, aged 24, 
she has six to look after, but 

they are slightly larger than the 
average domestic tabby.

Rosie is head lion keeper at Folly 
Farm in Pembrokeshire, one of Wales’ 
most popular attractions, and is one of 
the youngest lion keepers in the UK – 

she’s been in the job since she was 20. 
Rosie’s job involves feeding the six 
African lions, organising the meat 
rotation in the fridges, cleaning out 
the enclosure and looking after the 
animals’ general health and wellbeing. 

She has her work cut out; at 5ft 4in 
tall, she weighs less than nine stone – 
while the average weight of a male 
African lion is 28 stone.

After completing her A-Levels in 

Geography and IT, Rosie decided she 
wanted to pursue a career in animal 
care and enrolled at Pembrokeshire 
College to study a part-time 
foundation degree in Animal Science. 

As part of the qualification, she  
had to complete 600 hours of work 
experience. Recalling happy memories 
at Folly Farm as a child, she got in 
touch with them for work experience. 

While she was there, a job came up 

and Rosie became a general keeper at 
just 18 years old. Two years later, the 
park revealed it was getting lions for 
the first time. Everyone wanted the 
job but boss Tim had seen Rosie’s 
work and trusted her, so she was 
promoted to lion keeper in 2014.

‘Apart from actually wanting to be  
a cat when I was about six or seven 
years old, jumping on sofas and 
chasing string, I had always known  

I wanted to work with animals in 
some shape or form,’ she says. 

‘I love cats, I was obsessed with 
Disney films like the Lion King and 
read lots of books such as Slinky 
Malinki, so at a young age I started to 
look into how I could make a career 
out of my love for animals.’

Rosie had considered a career as a 

Continued on Page 44 »
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OLIVER STALLWOOD TALKS LIFE IN THE LION’S DEN WITH ONE OF THE UK’S YOUNGEST KEEPERS

IN THE JOB

NORTH EAST 
Launched in 1999, Metro was designed to brighten up the morning commute for an urbanite audience and get them up to speed quickly with 

what they need and want to know. Today it does so in over 50 cities across the UK. Metro’s content is concise, relevant and engaging, presented 

in a visually appealing, well designed fashion. It remains a sought-out product for the latest news, sport, entertainment and daily features 

which focus on food, travel, fashion, technology and games, film, music and so much more.

Metro is read by over two and a half million adults across the country and is the UK’s largest weekday national newspaper. Metro’s success is 

based upon the newspaper’s ability to deliver the right product, in the right place, at the right time to the right people. It gives advertisers a 

valuable opportunity to reach a young, affluent and responsive urban audience.

Extend the reach and longevity of your  

print campaign by appearing on  

metro.co.uk and MailOnline.
Monthly
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903K 59% 50%44%/56%

Every day of the working week Metro publishes editorially supported advertising platforms that aim to engage, educate and inform readers on the latest developments 

across a number of topics including travel, property, fashion, film and going out. Within each of these sections advertisers can take advantage of a number of creative 

opportunities including branded content, advertorials & sponsorship to name but a few.


